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ABSTRACT

The research reviews recently published studies on managing business operations for
luxury fashion houses, the impact of fashion trends on the market and the consumer,
and how to develop effective marketing plans and strategies for promotional activities
that suit luxury brands. This study follows a systematic qualitative review of the
literature, aiming to obtain an objective and comprehensive summary and critical
analysis of the relevant literature available on the topic under study. It is the process
of collecting information about a specific topic from multiple sources. This
methodology contributes to mentioning the most important studies and published
works related to the research, while mentioning the role of each study in
understanding the research topic.

The review addresses six axes, including the history and future of luxury brands,
luxury brands and their role in advertising and marketing, the organizational structure
for managing fashion houses, licensing in the luxury brand industry and its affiliated
entities, defining the target group and its theories, and finally the axis of sustainability
in fashion houses. The review concluded several results, including that there are four
main components of brand love: belonging, passion, loyalty, and commitment.
Luxury brand marketers must recognize the effects of advertising, as the marketing of
luxury brands is affected by the way they advertise their companies and products, and
it is very important for luxury fashion houses to achieve a balance between
commercial success and social and environmental responsibility.

Keywords: luxury fashion houses, environment and sustainability, social
responsibility, brand management.
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YONEN]
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i) dale g Gandl il oS al bl LaaY) o) Jsil) LSy gl coldall g clud jall A e
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A el Y delia alle b lal) Calaal (§aiad 5 4y jlacil) Aadlall 4, 3 )
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L;).IJA JL’-!Y\ s e lud M‘J J.\A.\“j J_)S.\n_, d\d—\c‘}“} J.\M\ JJ gﬁ Lu cb_);m‘ MJ\A.\]‘ ‘\.AM\
Donvito et al., ) dadliie Slaw HLid) MR (e g 55 e 3258 Gluadld jehat A 4y laill ciladlal)
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Lkt e
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c)alsj\ MJ\AJ\ c_\LAM LgJL.J\ ?@J‘ d\)}‘){\ AT ?g_u.\ MA.\MAA d}) ).13}.\ g_mg_a ‘c);bj\ MJ\AJ\
oAkl ePiul Aalaial il 5 ol gl Calide CiliSind JMA (g

Theory Interaction Social staia¥) Jelil) 4 b

oadily s ) A& 5 Ay s G AY) ge Je il (4l Caa g

Lev Vygotsky (oS sasd caal 14y ylaill xif

1962 s sels & )

leinki Jlae

& el alelall dpaal o 2S5 Cun cadinal g AE aedl ade celaia¥) Jeldl 4 Hlai s
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.(Nelissen & Meijers, 2011) AT A das (e 4dlaH 4
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daiii elaia¥) Jual sl s sy 5oall 4 jladll ladtad) o Jeliil) e i ) g ) ol sl
=l (Zhang, X,2023) Al ikl o LgtilSas 4yl Al Lo () deasl) 5l )
_).1}.1&_\4;6\‘)}31..@\ a_);l.sl\w‘)\;.\]\ laMall uwuﬁscu.m‘y‘ d\.‘d\ UA\JJPJM\ a_a\_))m.:
Stephens, ) aainall (84S HLiall 5 4 kel Aadlal) Cand 8 45)3&.«3\ Aalll g Jolall 5 48 ikl 4555l
Wss iy of oSar elaia¥) daal sl Jilay e Gasadll o GliS) o5 celly ) A8l (M,2023
Aclaia¥) 48 sdl ) Aalally Aaiadl (usedl s Al st A (g Usus\ )l cladlall ¢ a0
Sisis Qeead) &t danadiall celaia¥) Jual il Jilu s Cliaie aladinly dalaiall a8l gall 3a3 o (Say
.(Radulescu, M. S, 2023) 4_laill Aadlall 485 5 dy jlaill Aalall olad a8 gall 5 ccllginnall 4S jlba e
) gl Jgn 3358 55 el daal 5il) il g e 4 jlacl) ciladlal) cilaaine a5 elly e 550
bl HSEl el ) Gld) s L ol 55 081 5 cldlaad) g5 G 3 ,all) ciladiall slad (Slgil)
.(Balz, V,2022)

‘ sl o (galadl)

Al el ae agleliiy GSlgiual o gl agd 8l ki (Sl Ll Aaudl ey yhill (e ey
el ledlal) Juadil Slgiuall aday Lo Jilad A clalall 5 dpadill il jlai aladin) acly 5 jall)
il gead JRI o celaia¥) Jeal gl Jila o) (S oS elaal) Jelall ol jelay cpa A Al
peenl i) Gand 8 Ayl ledlall (5 aal 12he 5% Of (S 108 aeSshs e 5585 (pSlgiesal
Al (8 g B Slgiunall Cilad iy laliial 4l 48K aad

Led dalil) iy Al g Bagan 3 AL 4y jlad dadle g gk

(Luxury Value Model) 3_ Al 4adll #3 gai 45 ylas

Clatiall Lgaas 3 dagil) agdy a5 &y jlaill cilaDladl 31 5 (33 sasill Jlane 8 73 53 (A 24kl Caag
olatiall sda o pal e Daadl jlial e dadl) sda il A 5 o Dlaall 3 AL

thorstein veblen (s v ) 6 14y laill )

1899 W seda 5 )

Lednkt Jlae

(Hennigs et al., 2013) «deall & a3 (ppuad 3 AL ad agh

Al Aadlall ellgtiosdl) dady (3 small 3 Ay lal) Aedlal) Aad (et Aaldill gl 23 saill U Sa
c:‘:\gﬁl;lb s_}_._\.qﬂ\_, cwb c‘fﬂ}\ﬂ\ Y 3\:\‘)1;_3}\ oSl 3den g s:\:\:\#\ 4.}_)\;41\ LDl :\.4:155
o8 aladiul o4 (Kelleci, 2022) (Guo, 2017)(Rodrigues, Barros& Martins, 2018) &yl
dilad oy el il @l )l s ellgiuall @l e Wil 5 Al 4 )il Gladlel) dad apiil il oSl
so)d.\j\ d.m dA‘}Q o)\.&;&:\ é J;‘}” & c‘\.ts.d:a)j ‘4_0)5 ‘MS:LA.\;\ .J\a.\‘ AN é Aaladll "\A.ﬁ J}.a.a
(Montecchi & Roncha, 2017) (Peng et al., 4elxin¥l dalaiall jlaill culea 5 3l jall 5 ¢35l
3 Al Clatiall AL @l glull-ca pall-dasl) 73503 (A 55 Al asgde gas oy el ) AiLaYL 2017)
) smal 8 B AlEl A Hlail) Cladlal) Caial s agiil da yiall (ulal) G gol 5 g 3lail) aladiul Sy dserall
DA e A el ladladl 5 A8y gl L) ) 8 2l yY 5 AL dassll 73 gad 5 AL 4y Hladl) ladlal) aadins
o Alal) Cladlall 3_Aldl el 23 sa acluy Sllgivdl @glu o b il 5 Al Cuil g Calida agh
Lol panl ou LS dagdll 038 b agu ) Cilasdl 5 5,00 4 jlacll Ciledlall 5 ) seaiall dadll yaas
Aol Aadlall dudls ) 5 AL e LtV (o< Y 88 s 8 cellgional) @ gl e alill 8 duclaiay)
Lgiadlal alall gLkl e 2y 4y jlaill Leibims i) o 5_aldll 4y jlail) ciladlall (Say S il L]
Aol Gladlall Sy celly ) AL glbdll Gslgiual e A8 lull g dadhalall Leadlin g 4y sl
o3 4 5i5 (CSR) 48l Lelaia V) Ll yuse A jlae S o Gudliall (o Lgmsdt uai o 5 ALl
Gladlall By susll z3lai (& el GGy guil) zlas) Cinpnal LS (Bl I e Slgiaall ) ddaiay)
Bl 8 Lala 1) 90 L o g3l Canll G ) (i (3) sl 8 Al a1 ) Jie |yl 3 jalall 4 sl
(Sharma et al., 2022) (Pankiw et al., 2021) (:Slgiuall

s |



i ISSN online: 2414 - 3383
DOI: https://doi.org/10.33193/JALHSS.99.2024.988 ISSN print: 2616- 3810

= ploialllg aililwilll mgleg yalllg jeiall dlaa

Journal of Arts, Literature, Humanities and Social Sciences
www.jalhss.com

Ee - Volume (99) January 2024 2024 4 (99) 2x [JAL H S S

(Reyes-Menendez et al., 2022) (Pankiw et al., 2021)

(Customer Relationship Theory) skl g cil@al) 4 s

SISl G Rl 3 dad g el e 3S g e Sleall ae lEall B la) Jlae (B el (& Akl Caa
LgSkae

Thomas Siebel Juw a 55 14y laill 2l

1997 -l seka & s

Leinkal Jlaw

S _JJSKAM c\)aﬂ\ 61:: e@.&g;ﬁﬁj U:\.AAM” e Manll slal<al ;—Y)S\ GA\),\ B}w\ ;-L.-j‘)y‘ G g edil.uf\
(Buttle & Maklan, 2019) (2 jeel) & Saall Liaa g duald Cla gond b g

G g eDaall V5 o J.:_g.:@\da\yd\ﬁﬁ‘_;s )S}bﬁhl\@)@\uu)\d\@;)ud\u\ﬁ)c‘u)h
stiall I a3 gl Jie e giie Jal so 5il5 Gandy bl Hall coald 83 AL (3 g 3 3 5lall Aadlal)
a.nﬁj £ Slazldl ;YJL_AG @L&J\LL\JJY\} SASJJAM ;\.uﬂ\ ca.ula.d\ ARl ;\.U;.s c@})ﬁ‘l“ @}d\ Calaw
c.qu\}d\ d.mdn\}c u\ ‘;\ k-l\A.l\}“ ).Lm.\ a);m\ k_iLe.A;J\} o);b]\ 4.;4}43\ L;n:l_\m@‘u)\;.d\ LDkl
cMcLA.\AY\J 4.!3)55\_3 AASAL)S\ ?.\sl\j 6;)uud\ MJ;} c@}q&\ (.\.\A.\A.?} cmkbd\ MJ\AJ\_, c‘_AAAS\ Al
8 Al el Ay o Slanll £V 5 el 3 el 1) 50 Canli (cldlall Sla g Jaanll ol a1 ) ALy
(2022, Arikan) (Hyun et al.,2021) ALl 4, jlaill ClaDlall

.(Suyoto & Tannady, 2022) (Amin, Ghazali, Gulzar,2019) (Lu, Ahn, 2022)

(A8 gite 4y jlad Cladle ujlad apiy Ay g dpdble YL dlag) Laal e ¢ gl il oda Ll
AU (9 g (8 Ay Hlail) AaDlall A g o Dlanll oY 5 3y jail o Slanlldad b i

(Sustainability Theory) dalxiuy) 4, b

daalls (Jadl daall Alall clabial) 4nls o o)) o Bliadl e 5 pall Jady 14y kil Caag
) TueLaia ¥l s Al 5 i) ) sall Glo Jlall Ll )50 L)
Maurice Strong gs_is s se A kil 2

1987 :a ) seks g

Lednkd Jlae

LgwDle L) 5 anana 8 dalicen 3 e aladin) A (e dalainV) o sgie dlaic ) LgiSay 3 alall £y Y1 &g
Ray & Nayak, ) csdlall o0 sy Uil 4 sael) Jaliiy &y e il aladial Canay elld
2023

LelaSly Aol Al 8 Aalainl) zad 3ok oo 5,al 4y jlall Gladlall e umyw)ﬁ@ézu@
cldall &S5 (Kunz, May, & Schmidt, 2020) (Luo et al., 2023) 4 laill 4adlall 4 o
Ll aY) et L) Aalainl) (5ol pe il Lee il s e 32 gall e Galis 3,380 4, 5lal
A yall e dalaaldl «Y3U 3 gaaall e\m‘i\} (ol cllall e da jlall 446 5l 5 o gasall CL\DJ
alid oSa (Pasquinelli & Rovai, 2022) sball e a5 of adsiall (e Slaiie S 535 Laa
4 S5 i) Apaal g aiall o A8 8 Sl JYA (e delain) gees Wyl 3 jalal) 45 jal)
@l J) 4Lyl (Pai, Laverie, & Hass, 2022) dxaliy) s dclaia¥l sa¥) e 2y 5,8l jaie
3sas V) 535 Las e laia¥) ol 5 jalall &y lal) ciledlall 8 A jall y Aalaia¥) a3 of oSa
Dl i o oSas ol s (Kumagai, 2022) (s eslaia ¥ ola )l 3 as 4 5 5als 4y jlas ciladle
S sgiall 5 Ay jlatl) Aadlally Alall il Aalaind) <l jalaa s &yl Aadlall G 8 ) seall a2l il
a)alsl\ )JQA.\J\A.\]\ SlaMall L;r_ ‘;ul\ L;a\ﬂ\ ?}GA‘J\ ).1).1&_1.\; ‘u.\Sl@_\...mﬂd\_U\A_ﬂ\ LaSkall s_aLu.mqu_
AL il cilall e G I3 & seiall Sig

sl e gulad)

Gl (8 5l 4 lall Cladlall skl 488 agd 8 dege il s ARl bkl JlE B Les
s esDlerd) o BN 3 3x3 5 ey opSlgiall LAl e Wyl 5 Al sy slaia¥) o) Aaall
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Alrioa) duaiil) &

Laal o Al g ISV Linan s Adlall 835a (pp Bine Cleli e S 55 5 Al dagll 4k
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Deday il (3 g (g 3 AL Ay jlaill ciledlall yshaiy sl (8 ARl i ylaill daal Bl e
ol el s Gaiad el ) ad Las ill 5 Ao laia¥) s Ll il all G Jelidl)
Aasinal ¢Sl e dy 8 QDo eliyy B 58 Al o o 5 il Sy s Al 5 dpelain V) A s5udll
A gl 8 pemal) a1l Clalat) g Caall 4y jladll el

&jSa'\ g gﬂ Aalaia! Jsaa bl ganall

Osile 342 Algin 5 ey 52 S0 2l 36 il (g (550 sl e 3.6 g s A sall delin Jalati
Qiu, E, & ) daaredll i) e ol sale 92 N gis cdSindlll Gl ZUY s i) e e
Arg o 50 IR (g ALY Cppuendl A5l ) e 38 2L Y apenal il jlaa (Vitone, T,2023
4.3 (Pedroso-Roussado, Cristiano, 2023) .Axlxiuall jie Sl jlaall ) jag Las eqitall y glai 8
390 Jsh dalaiay) <l e e vy ;QJ';Y\ dclia Chlassas Qi S| (2023) Daukantiené, V
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dalic 48 jide 4a) 25y ¥l calhay @lly ) 4L (Lemieux, A. A., & Bonnier, S.2022
avaaill 5 3Lall 55 50 anii Jie il 0¥ aelis o (S Al el Y1 claiid )l ae Jalaill
gilet f Aalxin¥) a2 () (Pedroso-Roussado, C.,2023) el Julis g v )
Daukantiené, ) el oY) delia aiad Jha = iala [FOREN el (3 sl t\.\...a.\n SIS E Jlae Yl
samie il bl g3 ol (Sar ¢(2022) Virginija Daukantiene Wlal dul Al G, (V.,2023
Al clboadl Jal T Siae g e lilaa¥) L gl gl 5 428001 oLl dle e cdelil)y Claasil
il Ul pga el Jishall (gl e cilias) 5iu¥) 5 dalainal) el i) ol Jual sil) o A sl i3
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3
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